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Consistent product philosophy puts Carado on the road to success
"Sold out!“ announces Carado Sales Director Thomas Gross modestly but not without a touch of pride when asked the current status of Carado's motorhome production. Existing orders are set to be completed by the end of June, after which the 2011 model generation is poised to go into production.
This success is a ringing endorsement of the product and marketing concept pursued by the company from the outset, i.e. "rock-solid quality «made in Germany» with an unbeatable price/performance ratio“. Customers are delighted with the company's value-for-money yet high-quality motorhomes and caravans, and its unerring adherence to what its does best - i.e. building "no-frills" leisure vehicles which are nevertheless fully equipped to meet all the basic requirements in terms of functionality, comfort and design - has clearly paid off.
Despite the continuing instability of the economic environment, Carado's production and sales figures are more than satisfactory, with over 1,200 Carado motorhomes and caravans leaving the production line of the 24,000 m2 plant in Neustadt/Dresden this financial year. 
The roots of this success lie not only in the above product philosophy, but also in the high level of motivation and flexibility of the approx. 140-strong Carado production team at Capron GmbH, who are unwavering in their commitment and quality-consciousness despite the all-too-familiar market situation.
This exceptional commitment is typical not only of the production department, but also the entire sales organisation where, once again, quality comes before quantity. The Carado distribution network has been systematically reinforced with competent, service-conscious dealerships, currently numbering over 60 contract partners in Germany and more than 100 in other European countries. Notably, a number of contract partners have been acquired in the discerning Scandinavian market - a clear indication of the high level of trust placed in the Carado brand and the quality it represents. In short, the Carado concept works!
With Carado's consistent product philosophy steadily gaining ground against foreign competition in particular, the company are continually upgrading the equipment of their vehicles, some of which undoubtedly belong to the "superior low end" of the market. In general, the company is continuing to adapt its 2011 model range to customer wishes, while at the same time adhering to the old adage "never change a winning team“.
That team will see the addition of two new members for the 2011 season: the semi-integrated motorhomes Carado T 348 and Carado T 449. The Carado T 348 endorses the successful trend of equipping semi-integrated motorhomes with a fold-down bed, while the Carado T 449 fulfils the dream of a luxury queen-sized bed. With these two newcomers, the new season will see a total of 18 different models go into production: four alcove, seven semi-integrated motorhomes and seven caravans.
All the Carado series are equipped with the layouts which have proved most popular on the market. In the modified version, each model offers all the necessities of camping while retaining the modular structure and avoiding expensive extras in order to guarantee unbeatable value for money in keeping with the Carado concept.
As in the previous year, all Carado motorhomes are equipped with a Fiat Ducato chassis and come in a smooth plate design as standard. All Carado A-models also come with a standard heated alcove which offers plenty of space and a perfectly acceptable bed area measuring 160 x 210 centimetres. The elegant half-alcove of the T-models can be optionally equipped with a modern panoramic roof. The washrooms in all motorhomes benefit from a separate shower (depending on the model) as well as impressively large, functional stowage spaces and aesthetically pleasing mirror elements.
The well coordinated mix of colours and materials and the quality and attractiveness of the vehicles has become established across the product range. The Canadian walnut decor of the furniture, flaps and side walls, which lends a harmonious finish to all vehicles, has been extremely well received by the target group. Beige elements in the flaps (in the case of caravans) and beige horizontal stripes at the level of the handles (in the case of motorhomes) underline the elegant design of the furniture. In all vehicles, the attractive presentation is rounded off by a bamboo parquet-look floor covering. 
The standard inclusion of high-quality cold-foam mattresses in the fixed beds of all caravans and motorhomes - an unusual feature in this price segment - has given a further boost to sales. The Carado portfolio is further enhanced by optional features such as electric floor heating in all caravans and motorcaravans or comfort chassis packages for the motorhomes.
The major selling point of the brand is and remains that special Carado feeling: the sense of well-being unrivalled in this vehicle category which the customer derives from the perfectly coordinated equipment features, coupled with the peace of mind ensured by the solid production quality.
Accordingly, Carado's management will continue to adhere strictly to the existing company, product and marketing philosophy in order to keep it firmly on the road to success.
Carado A-models: the alcove series 
The Carado alcove models for 2011 are notable not just for the exceptional cost-effectiveness for which they have come to be known. The company is building consistently on tried-and-tested criteria such as the high functionality and quality of this motorhome series.
Accordingly, all models in this price segment will continue to be based exclusively on the high-quality 3.5-tonne Fiat Ducato ladder-type chassis with 2.2 multi-jet, 100 hp engine. A chassis with a 130 hp engine can also be supplied on request. The optionally available chassis package includes manual air conditioning for the driver's cab, passenger airbag, electric, heated wing mirror, cruise control and radio kit with reflector antenna and loudspeakers.
All models of the 2011 generation have a (mega-) alcove which comes with standard heating and offers exemplary roominess, with a bed area of 1.60 metres by 2.10 metres. All alcoves, which are equipped with a folding bed as standard, not only offer more space than their competitors, but also have a standard window on the right as seen in the direction of travel and are fitted with a safety net. 
The Carado alcove model range for 2011 comprises a total of four models. The smallest is the Carado A 160, representing the ultra-compact low-end class. Though less than six metres long in total, it has a large alcove and a dinette which converts to a bed, and comfortably accommodates four people. A new feature is the now standard underfloor stowage compartment.
Besides the short A 160, the other models of this series, such as the Carado 
A 361 and the A 366, have a total length of approximately 6.98 metres, while the A 464 measures 7.28 metres. The well insulated walls and roof are 34 millimetres thick and the floor 41 millimetres. The standard white-painted smooth plate has been enhanced by attractive outside graphics. An attractive new rear light lends added dynamism and contemporary styling.
All Carado alcove models are specially geared to families or small groups. Accordingly, the A 361 model is equipped with bunk beds in the rear in addition to the roomy folding alcove bed. The comfort seating group opposite the entrance can be equipped with a safety package – consisting of two headrests and lap belts for the rear-facing seat – thus accommodating six people on board. Particularly spacious is the A 464, which, in addition to the alcove and a dinette, also has a horizontal comfort bed in the rear. A notable feature of this model is the mega-garage with an inside height of 130 centimetres and inside width of 136 centimetres.
The elegant Canadian walnut decor of the furniture, flaps and side walls lends the vehicles a uniform and harmonious finish. Beige horizontal stripes level with the handles underline the elegant design of the furniture. The appearance of the interior is attractively completed by elegant microfibre upholstery with a homely patterned design, and a bamboo parquet-look floor covering. Unique in the lower price segment are the standard, high-quality cold-foam mattresses for all fixed beds. To make the interior more light and airy, a panoramic roof vent with integrated blind can be optionally installed. 
The kitchen is designed for functionality. The extra-large sink (40 centimetres in diameter) with single-lever mixer tap is set into the pale, ceramic-look work surface. The three-burner cooker has a glass cover and centrally positioned controls. The standard 113-litre refrigerator is equipped with an 11-litre freezer compartment. Depending on the layout, this equipment can be optionally upgraded to a 141-litre refrigerator with 23-litre freezer compartment.
Depending on the model, the washroom has an impressive separate shower, additional mirror elements and generous stowage space. Other features of the washroom are the family-friendly height-adjustable shower head, shower curtain and cassette toilet with electric pump and swivel seat.
Pleasant warmth is provided by the quiet, efficient Trumatic C 6002 heater with integrated 12-litre boiler. The Truma EH heater and electric floor heating are also optionally available. A heated waste water tank can be installed as an optional extra for fans of winter camping.
Carado T-models: the semi-integrated series 
Semi-integrated motorhomes are steadily increasing in popularity among customers. This also applies to the Carado T-models, which have been further upgraded for the 2011 generation in response to customers’ wishes.
This model series is again based exclusively on the high-quality 3.5-tonne Fiat Ducato ladder-type chassis (except for the Carado T 348 with flat floor, broad-gauge chassis) with 2.2 multi-jet engine and 100 hp engine. A chassis with a 130 hp engine can also be supplied on request. The optionally available chassis package includes manual air conditioning for the driver's cab, passenger airbag, electric, heated wing mirror, cruise control and radio kit with reflector antenna and loudspeakers.
The shapely half-alcove not only lends a touch of elegance to the outside of the vehicle, but also gives the interior a special ambience thanks to an optionally available panoramic roof. Carado's semi-integrated vehicles have 34-millimetre thick walls/roof and a 41-millimetre thick floor, guaranteeing optimal insulation in summer and winter alike. The superstructure is enhanced by the standard white smooth plate together with appealing outside graphics and a functional and stylish rear light moulding. A functional and attractively styled roof rack with aluminium ladder is also available on request. Especially noteworthy in this model series are the large, high garages thanks to the Fiat ladder-type chassis and corresponding drop frame.
This series sees the debut of two brand-new models. The Carado T 348 is an entirely new motorhome based on the Fiat Ducato with flat floor, broad-gauge chassis. This layout is notable for its optionally available fold-down bed which is located above the seating area and folds away to provide 1.87 metres of headroom, as well as its double bed at the rear. In addition, the seating area can be optionally equipped to convert to beds, giving this semi-integrated vehicle the capacity to sleep up to six people. The comprehensive profile of this new vehicle is completed by a functional and convenient L-shaped kitchen with opposite 113-litre refrigerator (or optional 141-litre version with separate freezer compartment) in the middle of the vehicle and a generous washroom with separate shower in the rear.
The other newcomer is the Carado T 449. This features a layout with a luxury queen-size bed in the rear, developed in response to customer demand. To the right and left of the bed in the rear are two wardrobes. The T 449 also boasts a large kitchen with a 113-litre refrigerator (or optional 141-litre version with separate freezer compartment) in the middle of the vehicle and a generous washroom with separate shower opposite. This vehicle more than justifies its description as a superior low-end model in every respect.
In total, the semi-integrated range of the 2011 generation consists of seven models. The ultra-compact layout of the T 134 has a raised bed across the back with a wardrobe underneath. The kitchen is on the right as seen in the direction of travel, next to the entrance, and the washroom is on the opposite side. Between the washroom and the driver's seat, opposite the entrance, there is a semi-dinette with two three-point belts and a table, to which the swivelling driver and passenger seats are joined. For added practicality, there is a seat to the right of the entrance which can be optionally converted to an extra single bed.
The other models of this series offer a choice of double bed (T 135 and T 345), twin beds (T 337) or horizontal rear bed (T 344). 
The T 345 is additionally available in the exclusive "Sport Gold“ version with champagne-coloured side walls, high-quality "Sport Gold“ graphics and an exclusive leather trim for the seating areas, driver and passenger seat.
The interior design of all Carado semi-integrated vehicles is equally impressive. The Canadian walnut decor of the furniture, flaps and side walls creates a uniform and harmonious finish. Beige horizontal stripes level with the handles underline the elegant design of the furniture. The appearance of the interior is attractively completed by elegant upholstery with a choice of two microfibre leather-look combinations and a bamboo parquet-look floor covering. Unique in the lower price segment are the high-quality cold-foam mattresses included as standard in the fixed beds. To make the interior more light and airy, a panoramic roof vent with integrated blind can be installed on request. A door fly screen is included as standard.
The kitchens are designed for functionality. The large sink (40 centimetres in diameter) with single-lever mixer tap is set into the pale ceramic-look work surface. The three-burner cooker has a glass cover and centrally positioned controls. The standard 113-litre refrigerator is equipped with an 11-litre freezer compartment. Depending on the model 
(T 337, T 344), a 141-litre refrigerator with 23-litre freezer compartment and extractor hood can also be supplied on request. 
The washrooms are notable (depending on the model) for their separate shower together with additional mirror elements and ample stowage space. In addition, a family-friendly, adjustable shower head, shower curtain and Thetford cassette toilet with electric pump and swivel seat guarantee all the comforts of a modern bathroom.
Pleasant warmth is provided by the quiet, efficient Trumatic C-6002 heater with integrated 12-litre boiler. The Truma EH heater and electric floor heating are available as an option. Here again, an insulated waste water tank can be supplied as an optional extra for fans of winter camping.
Carado C-models: the caravan series
Like the motorhomes, Carado caravans have also established themselves successfully in the low-end segment of the market. Central to this success are the highly popular layouts, an optimal range of equipment focused on the essentials, appealing styling and design, German product quality and unbeatable value for money. In order to build on this achievement, Carado has introduced further improvements to all its caravans for the new season.
In the new 2011 generation, the design of the front section and rear light moulding has been updated in all caravans. Based on the visuals of the motorhome concept, they give a uniform look to the Carado brand as well as providing improved functionality. The exterior of the caravans boasts a shiny new silver finish on textured plate as standard. A white smooth plate version is also optionally available. These finishes are embellished with new, elegant decals, and aluminium rims are optionally available for further visual enhancement.
In terms of the outside, the function of the exterior flaps has also been optimised so that they can be opened extra-wide, thus allowing easy loading of gas bottles, for example. The entrance door has been improved with an additional high-quality lock and an even sturdier handle. A fly screen door is also installed as part of the comfort package. All windows are tinted, double-glazed and additionally equipped with a light-excluding blind and mosquito screen as standard. 
Within the overall product range, the individual models vary in camping length from 4.13 to 6.57 metres. The interior width is generally 2.18 metres and the headroom 1.95 metres. The camping body with its 34-millimetre thick walls and 41-millimetre thick floor provides excellent insulation. Particularly noteworthy is the electric floor heating now available as an optional extra for the living area of the caravans.
The entire model range is based on a fully galvanized lightweight chassis with an axle casing that is also galvanized. The independent suspension with shock absorbers and the automatic overrun ensure excellent road-holding. Depending on the model, the maximum payload ranges between 190 and 440 kilograms, which is unique for this vehicle category. As an optional extra, Carado will fit the new season's models with the tried-and-tested Winterhoff safety coupling.
For the 2011 season, Carado is offering a total of seven caravan models: the C 164 with double bed in the front and dinette in the rear, and the C 205 and C 255 models with curved seating in the rear and double bed in the front, the C 364 with horizontal bed in the front, bunk bed in the rear and dinette in the centre, the C 363 with double bed in the front, bunk bed in the rear and dinette in the centre, and the C 417 with curved seating in the front and twin beds in the rear. The Carado C 419, a caravan in the superior low-end category, has a camping length of 6.57 metres and a width of 2.32 metres, offering a queen-size bed in the rear and a spacious curved seating area in the front. High functionality and extra stowage space is provided by the pass-through area at the rear, which is accessible from the outside. 
The Canadian walnut decor of the furniture, flaps and side walls has proved a good choice, lending an attractive, harmonious finish to all the caravans. An indirect lighting system with new chrome lamps makes for a pleasant atmosphere in the seating areas and elsewhere. Beige elements in the flaps underline the quality of the furniture design. The furniture is high quality with overhead storage cupboard flaps featuring strong metal hinges. The entire furniture concept, including the new cream-coloured corner elements, suggests an unusually high living standard for this sector of the market. The new flaps with their chrome trim and elegant handles are of similarly high quality. The appearance of the interior is rounded off by the bamboo parquet-look floor covering. In some models, a hanging space for coats and a shoe rack are included in the entrance area, as well as an illuminated cupboard unit.
In the interior, the customer will find a visually updated and improved-quality seating arrangement. This includes a high-grade fabric with an improved sewing finish, thicker upholstery for greater seating comfort - and all in the Valencia design featured in the Carado motorhomes. Unique in this market segment are the cold-foam mattresses with high-grade slatted frames included as standard in all fixed beds, thus guaranteeing first-class sleeping comfort.
The kitchens are impressive with a further improved, ergonomic layout and a generous work surface featuring an inset, round sink with stainless steel look and extra-large dimensions (40 centimetres in diameter). A three-burner cooker with flame failure safety device, flame protection and glass cover (depending on the model) and a
113-litre refrigerator with an 11-litre freezer compartment complete this optimal range of equipment.
The washrooms with interior walls in Canadian walnut decor create a quality feel and a warm atmosphere. All washrooms have windows and a Thetford WC connected directly to the 45-litre water tank. A shower fitment with flexible shower head and shower curtain is optionally available.
A (230-volt) warm-air system helps ensure optimal heat distribution. The heat source is a Truma S 3002 heater with automatic ignition. In addition, ventilated storage cupboards and a roof vent ensure a pleasant atmosphere. All in all, Carado caravans really do have everything the customer needs: product quality «made in Germany» plus the ideal basic technical equipment, tried-and-tested comfort furnishings, and attractive contemporary styling and design.
Further details of the latest Carado caravan and Carado motorhome models can be found at www.carado.de.
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